


Concept

With the ever changing times, the world is slowly moving away from it’s orthodox mentality. From
LGBTO rights to mental health, some people are gradually becoming open to discussions about these
topics. However, masses still have an old-school mentality when it comes to openly discussing these topics,
let alone writing and printing them in magazines on newspapers. Very few magazine articles are
dedicated on topics like these. Not just that, racism, sexism, casteism and body shaming have not been
fully eradicated from our lives and thoughts. As an addition to that, the fashion and beauty industry has
set up unrealistic beauty norms that has changed the mentality of millions for years together. Tall, thin,
fair and poise are some of the adjectives used to describe an ‘ideal’ female. However, what if a man is all

those things?
From offices to beauty pageants, both men and women have been objectified by the way they look at some

point or the other. Wait. But can’t dusky / fat / short people be beautiful? While what matters is the
human side of it all, but realistic beauty standards and mental health has completely taken a back bench.

While the world feeds on racism, sexism and body shaming, this magazine is just a step closer to

. This won’t just cater to women but will normalize that All

macho men can also cry’. While this magazine is all for feminism and strong confident figures it will also

Initiate conversations on the way men have been wrongly wired from day 1.

. Not just that, it will also shed light on different perspectives of controversial and trending
topics. The underlying aim of it all is to imbibe newer values and norms in the old-school thinkers and
initiate conversation on some unspoken topics that have been buried under the pressure of the ‘ideal’

society and its norms.
More than anything our main focus is to tell the world that, “There’s beauty in imperfections’. For this

month’sissue we are embracing just that with none other than Winnie Harlow.
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Content & Visuals

Articles on:

The aim of following articles 1s to look at fashion from a different angle. Fashion is something that
has to be inclusive irrespective of race, caste, size or gender and this is exactly what the magazine
promotes. As an addition to that, mental health articles work as conversation starter among the

target market.

. : While governments are getting liberal, the fashion industry is deeply impacted

by the values of the LGBTQ community.
. : Editor’s Choice
. : Curvy lady’s guide to rocking that street look
. : Everything we love this month
. : Today’s classic piece was an illegal commodity in the past. Find Out
. : Standing out and breaking boundaries
. : Why are millennials the most stressed generation?
. : Blogging has evolved from being 'the only thing' to 'one of the several things'

on the internet.
. : Editor’s choice
. : Best looks from the streets off the fashion week

. : Food trends the millennials are loving right now. And they are absolutely

Instagram worthy
. : How the modeling industry is changing into a more inclusive one
. : Stories from the ‘beautifully ugly’
. : Does adjusting your diet to ease your anxiety seem daunting?
c : From the shallows to now an Oscar winner, Lady Gaga in her own

words
. : Donatella Versace on how she wants her company to live forever
. :Director Frank captures beauty is perceived through the lens

and how people see it in their mirrors
. : How James Charles has the fastest growing digital empire at just the age

of 19
Visuals Include:

e Men and Women of all races

* A new take on Beauty

e Men and Women of all sizes

» Strong, unconventional figures of beauty

11

]
H
]
]
-]
ol
-]
=
E

My brand is gender neutral. I don't

design gend

specific pieces. It

By PRIYANKA MODY
] he basic principle that
style lividualistic and artistic
flect of who we are from within
and by fearlessly breaking stereotypes. §

There is really nothing more fabulous than gay fashion, and the fashion/clothing industry
would be literally nothing without the involvement of the LGBT community. From
Alexander McQueen to Alexander Wang, and Karl Lagerfeld to Gianni Versace, Pride has

got all the latest news and trending stories on all of your favorite gay fashion designers,
all of the amazing collections of clothing they create for the world to wear, and all of the
waves they are making on the international runways.

Queer style is more than just :lu ml Itis a social re w\n(mu,mu

person you wish to be. As the Su

homosexuality in a landmark jud,

steady rise of Iln‘:_ lerless fashion.At the recently held Lakme
Fashion Week, we saw Prateik Babbar bending the rules of
gender norms by walking the runway in a pair of grey. wrap

mock hu(m

w 4|tlu\|l|§_4m

neutral |Imm to the Inn hmvl T

shio een used as a st

that needs to b
statement that wa

nder-neutrality was one such strong

atthe LFW.
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If we go back to Indian mythology, we know that it has been
filled with instances which aly

s had queer characters
such as Shikandi. For India ‘Queer identity” is not a new
concept. Queer fashion is the idea of travelling back to our
history, culture and our roots. We are aware of the concept of
ous form of the Hindu deities)
ke Kali and

e new bunch of

gender blur and
narrowing the sexual divide in fashion and gradually
eroding the rigid demarcation between feminine and
masculine clothing. At the recent LFW, the makeup was as
innovative and unconventional as the gender-neutral
clothes. ‘Bye

invited the di
much off the beaten path their behaviou
was that everyone must have the st

shionably. The show aime

question of coming out
breaking any kind of fashion stereotypes. And we saw men
dressed up in plunging necklines, frilly outfits and bold red
lip colour. Women were seen sporting moustaches and
beard. This, in turn, will help in having a more liberal and
et nonconformity

le. In fact, queer

ent and less

oppressive way of expre [1 is about people

expressing them in their own unique way and having fun

While DIY shoeas were all the rage
last season, these Adidas Originals
ur heart. Representin,
BTQ community in pride
colour splashes is the best thing we

surely stol

the

have seen,

Owner of the f
Channel, Jam
of the LGBTQ communi

against

with what they wear. Just because something g
what some sections of society expect, it does not make it an

abnormality.

while perfectly manicured

nails have been all over the

internet, the artistic pride

nail colours

topping the charts,

rowing Youtube
proud member

y. The pride colours

are often seen blended perfectly on his face.
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With the strong and fearless concept of the magazine, the advertisements have also been designed to
keep the theme intact. From fearless woman like Serena Williams to the epitome of androgyny -

Ruby Rose, each of these ads represent a new and fresh perspective towards fashion.
Branded advertisements include:

* Nike

* Dove

* Guca

* Burberry

» Versace

* Zendaya X Tommy Hilfiger
» Tiffany & Co. : Rare Diamond
» Fenty Beauty : Rihanna

» Tag Heauer

¢ United Colours of Benetton
* Lane Bryant : I am No Angel
* Balenciaga

[ grey?
[ 1 gorgeous?
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_ 1
campaignforrealbeattycouk B | Do



Editorial Content

While written content is at utmost importance in a magazine, the editorial feature stands at par. this

issue of Outré contains three different features where each of them are very distinct in themselves.

Starring Winnie Harlow, a supermodel who suffers from Vitiligo, her story on Standing Out and

Breaking Boundaries.

Starring women from all areas of the industry. the main aim to do this feature 1s to make the content

more relatable for the audience while ignoring the superficial epitomes of beauty.

Shards of mirror reflecting peoples’ faces within other faces work seamlessly with the
paper collage

‘ ‘l learned that my
opinion of myself

matters so much

& more llltlll anyone

et
beauly

STANDING OUT AND BREAKING BOUNDARIES

She was bullied out of school and never dreamed of becoming a
model. Now, WINNIE HARLOW’s admirers include Beyoncé, Serena

Williams and Lewis Hamilton. Just don’t call her a role model...

Photographed by ERRIKOS ANDREOU
Styled by MIMI CUTRELL

FACES
of

UNCONVENTIONAL
beauty

“Visually [the mirror] created an 'in camera’ collage, shards of mirror reflecting peoples’
faces within other faces work seamlessly with the paper collage. When looking in the mirror
we question our own beauty. At first I thought the video would be about vanity, through the
process of shooting the models of the show the narrative very quickly became more about

what people find attractive in others and what insecurities they overcome in their own beauty

on a daily basis,” director Frank Lebon.

Photographed by FRANK LEBON

OUuLtrCspeaks

BREAKING

STEREOTYPES

STANDING OUT AND BREAKING BOUNDARIES

A gap between the teeth, asymmetrical face or an unusual way of carrying
ity
standard. The French have a word for it: "jolie laide," or "beautiful ugly." The

oneself have always sparked more of a flame than the conventional b

imperfections are what captivate us most.

Photographed by ERRIKOS ANDREOU
Styled by MIMI CUTRELL

Initially I used full cover pundations to

face that I the
ing thre

reckles are my identity.




Articles

DULLTC o

By PRIYANKA MODY

Did you know that Millennials are the most stressed generation?

Who knew that a specific age group
could /create havoc. The millennials
are without a doubt the most talked
generation of the decade. If you are
an avid reader just like us, you must
have probably read - how lazy and
incompetent the millennials are or
even how to learn millennial lingo?
But, did you know that Millennials
are the most stressed generation? We
bet it only starts getting stressful for
them by reading articles about how
the entire generation is targeted all at
once. While they dominate the world
with their population, the other
generations are responsible for their
stress.

With raising a bar with the
expectation levels to constantly
bothering technological advances,
millennials have become anti-social
to an extent. Just look around

yourself, your neighbors or your

relatives, you will hardly find a
millennial who is interested in
socializing.

This is because millennials
experience way more stress and are
less able to manage it than any other
generation. Every 20-something
around you will be interested in
doing what he/she likes. Because,
with the advent of technology in their
early years, these millennials have
somehow become addicted to
technology. But wait! If you are
thinking to take away your kids'
phone, it could be totally wrong.it is
not entirely their fault that the
technology advanced, is it? While
this being ONE of the stressors, there
are several other factors that are
making them stressed.

Unlike any other generation,
millennials are likely to say that their

stress has increased in the past few

years. One influencing factor is the
current political climate. While this
can be a great factor in millennials
getting stressed, the impact of the
political climate can also result in
behavioural changes. While some of
them take it positively, others resort
toracism, bullying, etc.

Suppressed opinion is also one of the
major cause of stress in millennials.
A generation who has been brought
up in the ever-changing times,
old/orthodox view and opinions will
not make them happy. [t is imperative
for the world to change their thought
process with the changing world.

We understand that these are some
problems that cannot be changed
overnight. But that doesn’t mean that
the world has to work the way it used

to. But, change is inevitable.
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The talk of plagiarism is spreading like a epidemic.
India is still coming to terms with this entire concept.
While plagiarism is considered unethical, Diet Sabya -
a'copied idea' of an instagram account 'Diet Prada' has
invaded the social media trend list. A blatantly copied
version of the international account, Diet Sabya
anonymously calls out Indian designers and brands
who 'take inspirations' from the international design
houses.

Smaller brands in India are generally blamed to have
copied from major international fashion houses like LV,
Chanel, Dior, Givenchy, etc. However, for anybody who
has studied fashion, the first thing they teach you is the
TrickleDown Effect. Trickle-Down effect in simple
words is lower classes getting influenced by the upper
classes for fashion to flow vertically from up to down.
Recently accused of copying, ONLY tried to rip-off
Dior's Typographic black and white elastic strap. It is
understandable that for any trend to work it has to be
accepted by the majority of people, and not a lot of them
will actually end up affording Dior in the first place.
The brand - Zara was established in the first place to
create inexpensive look-alikes of trendy designer
clothing for the mass market.

For years, smaller brands have looked up to bigger
fashion houses for inspirations and trends to follow. It
has reached to a point where the monogram of Louis

51 oulré MAY 2019 www.outré.com

TRICKLE DOWN
PLAGIARISM

For years, smaller brands have
looked up to bigger fashion houses
for inspirations and trends to follow.
So, is it really plagiarism?

A concept by PRIYANKA MODY

Vuitton and the interlocked double C's of Chanel are
seen on street corners of cities and tourist locations

around the world. It is logical that the trickle down of

these luxury goods will never end, it is just making the
trendy styles accessible for every social class in the
market. However, the debate should not be whether the
brands should copy their styles but how to efficiently
include these trickled down trends in their original
designs. Because, the trickle down effect is inevitable.

O U_tI"e love:

C ‘lb me beauty is about being comfortable in
your own skin. It’s about knowing
and accepting who you are. , ’
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Millehials are surely changing the
way/ we eat. Well presented dishes
have [become the trend lately.
However, it doesn’t matter if it's an
elaborate dish or just a simple one
like avocado toast, presentation is a
big thing that matters. Millennials
usually prefer trendy food items or
elaborate buffet spreads, but there
are a few staples that you will
definitely find their instagram.

These food items are a perfect guide
to rock that millennial menu and
ofcourse, Instagram it!

AVACADO TOAST

What is better than a simple yet
aesthetically pleasing breakfast. A
simple mashed avocado on crispy
toast is perfect lo slart the day. A

drizzle of salt and pepper and the dish

i 1. For a more

ady to be
presentable plate, sour cream,
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almonds and nuts work for a
sumptuous breakfast. This creamy,
crunchy breakfast can be completed
with a side of poached or sunrise egg.
The colourful plate of essential food
nutrients is clearly the best start of
the day.

It shouldn’t come as a surprise
that the modeling industry is
changing to be more inclusive of

plus size models.

We /are living in a time where social
norms are being questioned and

challenged eve

Models themselves are not just the

However, in recent years, we have
seen a major shift towards
inclusivity in the fashion world.
Due to the work from incredible
women and models who started to
voice their opinions and call out
the industry that employed them, a

bright light was shed on the fact

that a lot of models, not just a
minority, felt like there needed to
be more diversity in the world of
modeling and advertising, across
all boards. And people listened. In
2017 alone, heavyweight retailers
like Forev 1 and Nike have

expanded their clothing lines to

and numes

include plus
brands have created empowering,
transparent campaigns like

ided’s winter

faces of clothing lines and mag
covers, but rather, they are utilizing
their platform and their places in the

fashion hierarchy to speak out and
become  the
industry y
ago. For far too long, retailers and high
fashion magazines, chose to dismiss the
face that the average American woman
was a size 16. Instead, they focused on
carrying lines that didn’t cater to this
kind of body type, and if they did
thei;
they would call it “plus” size as if to

choose to inc

size ranges,

segregale these women who were
actually majorities in their
consumerism market. These plus size
clothing items were also priced higher,

and have often be: »d out for being

lackluster in appear

#MakeYourMark, that's

completely unretouched. A year

MASON JAR SALAD

Fun, portable and healthy, the m

the millen:

ials on the go. If you haven’t had the time to cook
lunch, mason jar salad is a perfect fix for your cravings. Did
Iforget to tell you that it is also Instagram worthy?

ago you would never see a
stretch

campaign with the models
marks and cellulite on full display.
Now you do. And it’s important.

Sociely is starting to understand
that fixing confidence issues and
dysmorphic tendencies in younger
generations starts with setting an
example. Even high fashion
magazines like Vogue, and highly
coveted Sports Illustrated
campaigns, are making room lo
diversify and represent more than
just the “stereotypical” female

body type. It's impor

nt for young

girls to see themselves repre

on Tnstagram, in Snapch

o

from these plus sized models, o

billboards that these huge brands
choose to put up, ete, because it is
how we start 1o heal this thirst for
perfection that was wildly

PANCAKES

dis perfect for

OME-MADE MASON JAR

sustained by the fashion industry

years ago. By giving these women a
platform, we show all women that
they are allowed to take up space.
We show all women that they have
purpose here, no matter what size
jean they wear or how their skin
looks without makeup, and that is
powerful beyond measure.

C G’m not going to
sacrifice my mental
health to have a

perfect body.’ ’

outre.eus

You can’t have a millenial menu without some delicious
pancakes, can you? Beautiful fluffy pancakes with chocolate
and maple syrup can definitely make you drool. Tt is
something that fills the hunger which is also aesthetically
pleasing. Pre-made pancake batters are the easiest to make
for those young millenials who are always looking for
something quick to be made.

SALAD

Nothing beats a custom home-made

granola bar easy to carry and a

ege or work. You

prefer

adding your

favourite ingredients. Munch on it at
your desk while you are working.

SMOOTHIE BOWLS
Can you resist a perfectly presented smoothie bowl? It is
o nutritious with loads of nuts

not only eye pleasing bu

and seeds. You can custor

it with your favourite fruits

and vegetables for a great tasty treat.







