
P u b l i c a t i o nD e s i g n



With the ever changing times, the world is slowly moving away from it’s orthodox mentality. From LGBTQ rights to mental health, some people are gradually becoming open to discussions about these topics. However, masses still have an old-school mentality when it comes to openly discussing these topics, let alone writing and printing them in magazines on newspapers. Very few magazine articles are dedicated on topics like these. Not just that, racism, sexism, casteism and body shaming have not been fully eradicated from our lives and thoughts. As an addition to that, the fashion and beauty industry has set up unrealistic beauty norms that has changed the mentality of  millions for years together. Tall, thin, fair and poise are some of  the adjectives used to describe an ‘ideal’ female. However, what if  a man is all those things?

Inclusivity 

More than anything our main focus is to tell the world that, ‘There’s beauty in imperfections’. For this month’s issue we are embracing just that with none other than Winnie Harlow.

From offices to beauty pageants, both men and women have been objectified by the way they look at some point or the other. Wait. But can’t dusky / fat / short people be beautiful? While what matters is the human side of  it all, but realistic beauty standards and mental health has completely taken a back bench. While the world feeds on racism, sexism and body shaming, this magazine is just a step closer to re-defining the beauty standards. This won’t just cater to women but will normalize that ‘All macho men can also cry’. While this magazine is all for feminism and strong confident figures it will also initiate conversations on the way men have been wrongly wired from day 1. This publication is for the newest generation as well as people with progressive and practical thinking. Not just that, it will also shed light on different perspectives of  controversial and trending topics. The underlying aim of  it all is to imbibe newer values and norms in the old-school thinkers and initiate conversation on some unspoken topics that have been buried under the pressure of  the ‘ideal’ society and its norms.

C o n c e p t

Cover Page : Winnie Harlow



 Strong, unconventional figures of  beauty

  : Curvy lady’s guide to rocking that street lookStreet Style  : Everything we love this monthOutré Picks  : Today’s classic piece was an illegal commodity in the past. Find OutIllegal Power  : Standing out and breaking boundariesPerfect Beauty Millennial stress havoc? : Why are millennials the most stressed generation? Is Blogging Dead? : Blogging has evolved from being 'the only thing' to 'one of  the several things' on the internet.  Outré picks : Editor’s choice Street style guide : Best looks from the streets off the fashion week Trickle Down or Plagiarism? Millennial Menu : Food trends the millennials are loving right now. And they are absolutely Instagram worthy The Bigger Picture : How the modeling industry is changing into a more inclusive one Breaking Stereotypes : Stories from the ‘beautifully ugly’ Food Therapy : Does adjusting your diet to ease your anxiety seem daunting? Gaga through the Shallows : From the shallows to now an Oscar winner, Lady Gaga in her own words The Versace Heiress : Donatella Versace on how she wants her company to live forever Faces of  unconventional Beauty :Director Frank captures beauty is perceived through the lens and how people see it in their mirrors

Articles on:The aim of  following articles is to look at fashion from a different angle. Fashion is something that has to be inclusive irrespective of  race, caste, size or gender and this is exactly what the magazine promotes. As an addition to that, mental health articles work as conversation starter among the target market.  : While governments are getting liberal, the fashion industry is deeply impacted LGBTQ Fashionby the values of  the LGBTQ community.

 He Broke the internet! : How James Charles has the fastest growing digital empire at just the age of  19Visuals Include: Men and Women of  all races A new take on Beauty Men and Women of  all sizes

  : Editor’s ChoiceOutré picks

C o n t e n t  &  V i s u a l s



A d v e r t i s e m e n t s
Branded advertisements include: Nike Dove Gucci Burberry Versace Zendaya X Tommy Hilfiger Tiffany & Co. : Rare Diamond Fenty Beauty : Rihanna Tag Heauer United Colours of  Benetton Lane Bryant : I am No Angel Balenciaga

With the strong and fearless concept of  the magazine, the advertisements have also been designed to keep the theme intact. From fearless woman like Serena Williams to the epitome of  androgyny - Ruby Rose, each of  these ads represent a new and fresh perspective towards fashion. 
Alex Wek supports UCBunhate.ucb.org

#ImNoAngel



E d i t o r i a l  C o n t e n t
Shards of mirror reflecting peoples’ faces within other faces work seamlessly with the paper collage

While written content is at utmost importance in a magazine, the editorial feature stands at par.  this issue of  Outré contains three different features where each of  them are very distinct in themselves. 1. Perfect Beauty - Cover Story
2. Breaking Stereotypes Starring women from all areas of  the industry. the main aim to do this feature is to make the content more relatable for the audience while ignoring the superficial epitomes of  beauty.
Starring Winnie Harlow, a supermodel who suffers from Vitiligo, her story on Standing Out and Breaking Boundaries. 
3. Faces of  Unconventional Beauty
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